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DCC 111 givimideuazlanvasfdsia 3(3-0-6)

(Digital Media Landscape)
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Meaning, significance, and impact of changing the media landscape, the

transformation of media technology from mainstream media to digital media, user generated

content, new media phenomenon and integrating transdisciplinary for communication.

DCC 131 nsasuaznIsiauafInuUUlanaaulail 3(3-0-6)
(Creating and Presenting Identities via Online Sphere)
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Self-knowing, behavior, and specific characteristics through the concept of
intrapersonal communication, personality psychology, potential development and strategies of
identity presentation through various forms via online media.
DCC 211 nszanglddendna 3(2-2-5)
(Digital Media User Insight)
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Analysis of characteristics, behavior, psychology of digital media uses among
users, such as children, youth, working people and senior for content creation planning in
multiplatform by applying conceptual framework, research theory with principles of research

ethics.



DCC 221 nmsanzesludenaa 3(3-0-6)

(Storytelling in Digital Media)
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Principles and concepts of digital communication, transmedia storytelling,
techniques of content design and conveying story in digital media; analysis of writing techniques
for storytelling with texts, photographs, video, graphics, and sound for digital media applications

through various media channels.

DCC 223 mseanuuunsumudladaladdmiuiondva 3(2-2-5)
(Lifestyle Content Design for Digital Media)
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Techniques and design processes, content creation, and storytelling strategies,

practice of content creation skills in lifestyle content, such as food, tourism, fashion, beauty,

health for presenting on digital media.

DCC 224 dofdnamanistuAaaudIAL 3(3-0-6)

(Digital Media for Social Movement)
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Integration of theory of change and change tactics, communication paradigm for

development, campaign guidelines, identification of current social issues and application of

creating digital media for creating equilibrium in society.



DCC 242 VAN snanuazvdsnnsnandmiuaendvia 3(1-4-4)
(Production and Post-Production Workshop for Digital Media)
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Practicing production process, the art of storytelling, various content production

methods, using smart devices for making content interesting, including post-production process

techniques, editing by using elements of characters, graphics, sound, still images, and video for

meaning and attractiveness.

DCC 231 gumeanufnuulanaaulal 3(3-0-6)
(Online Key Opinion Leader)
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Significance, role, type and ethics of online opinion leader, feature analysis and
communication strategies of online opinion leader, including interaction between online opinion

leader and audience behavior, situation analysis, influencing factors toward followers' behavior,

and related industries.

DCC 232 mMIadeassATenIsaauasmaiansaniuis 3(1-4-4)

(Creation of Live Program and Streaming Techniques)
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Practicing in live production, content design, program formats, presentation

elements such as graphics, music, sound effects for creating interest, and use of streaming

techniques for presenting programs on digital media.



DCC 341 mssanuuunsindwmiudendvar 3(1-4-4)

(Graphic Design for Digital Media)
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Theory of arts, graphic design, principles of color master, design for typography,
principles of visual composition, layout and visual creation and decoration, and page layout.
Thinking methods, processes, techniques for conveying concrete concepts. Principles of concept
presentation and emotions in design, as well as computer program application for various

media design.

DCC 342 1AT99IUAT19ETIANDUMUARINA 3(1-4-4)

(Digital Content Creation Project)
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Integrating content production skills and program production via streaming,
practicing and visiting on basic technical production in digital media. Study types and styles of
appropriate and effective tools and equipment for styles of content production with distribution

via digital media streaming.

DCC 489 ASHNUABITN 1(0-40-20)
(Internship)
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Internship in professional organization related to interest and courses studied for
minimum of 8 week- period of time and completed presentation with report and supported

document evaluated by accepting organization and department committees.

DCC 492 USeyauninus 5(0-10-5)
(Senior Project)
Ayrdedunau : dun1sinenguIwdwlitesnda 30 wiqein
Vi%’éliﬂﬁlﬂ?qilLﬁu‘liE]U?JﬂﬂﬂiSﬂiiﬂJﬂqﬁﬁ'l‘lﬂa‘U']
nAanauUSyainus Tude wieluSesditnAnwmanuls wazaenadestu a1v3vnd
Anwian Inwagluauaiunl warn1sUTHIIUNAYDIAMENTTUNTAIUNIN
Production of senior project in topic or interested area that relates to courses studied under

supervision and evaluation of committees.

DCC 493 Aunafne 6(0-40-20)
(Co-operative Education)
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Internship in professional organization participating Cooperative Education Project
aiming to provide real working experience in digital media as well as practicing social interaction

skills for minimum of 1 6 -week period of time and completed presentation with report and

supported document evaluated by accepting entrepreneur and department committees.
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DCC 222 N3YIUINTSTaYALNEN1Ta319aTIARBUINUARTTIA** 3(3-0-6)
(Data Integration for Digital Content Creation)
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Principles, concepts, data searching, using a variety of references, data

integration, problems analysis for digital media design, determining the production process

direction and presenting for decision making and usage.

DCC 225 nsianSesdennuazdulnnsiin 3(2-2-5)
(Visual Storytelling and Infographics)
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Principles of perception and creation in digital visual communication,
background,
Significance, and presentation of information with infographic form, including practice skill in

variety

forms of infographic creation.

DCC 241 mseanuuuidBeuaznsaieassAnanAadinedeRAIda 3(2-2-5)
(Sound Design and Podcast Creation for Digital Media)
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Using audio elements for storytelling, techniques, podcast creation process,

planning practice, producing podcast appropriately for creating experience sharing for audience.



DCC 311 nssniugsialugnavnssudofdvia® 3(3-0-6)
(Conducting Business in Digital Media Industry)
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Current development trend of digital media business, management concepts,

ownership, capital groups, source of income in the digital media industry, relationship between

marketing communication and digital media entrepreneurship.

DCC 321 AN599VEE9E55A 3(2-2-5)
(Creative Review)
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Principles, meanings, characteristics, types, and elements of review, appropriate

tactics of review for digital media, practicing of creative skills from real experience, including

editing with code of media ethics before pre-publishing stage.
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DCC 331 nstiAueNATULNaAD eI g INRFRATIIA* 3(2-2-5)

(Pitching for Digital Media Business Negotiation)
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Concepts, forms, processes, and effective presentations, methods for condition
consideration, and requirements of the employer from both of public and private sectors,

practicing professional presentation and negotiation techniques, including the preparation of

project proposals complete and persuasion.



DCC421 Puazarsanamsuaenddia 3(2-2-5)
(News and Feature for Digital Media)
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Principles, meanings, characteristics, types, and elements of news and feature,
appropriate techniques of news and feature presentation for digital media, aiming to fact
reporting in current situation as well as key person’s opinion with tactics of convincing and
enjoyable to read, emphasizing on practice of creative presentation skills, including editing

under code of ethics.

DCC432 reumudLdsatounazoufdusius 3(1-4-4)
(Virtual Content & Interactive Media)
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Uses of software and hardware for production with technology to create Virtual

Reality (VR) and augmented reality (AR) in media production and scenic design projection onto

the area contemporary and content design for interactive communication effectively.

DCC4a41 ﬁaﬂzmsdﬂﬂmwmﬁaulm 3(2-2-5)

(Art of Cinematography)
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Basic principles and applications, perspectives from shooting to filming movies
respectively from creative thinking design, emotional communication of images, content

storytelling creation through animation perspectives for aesthetic understanding with practice.



DCC 442 UftAnsiasauazsdunIndugs 3(1-4-4)
(Advanced Editing and Sequencing Workshop)
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Idea development and techniques of sequence of shot for meaning based on
aesthetic concepts, analyzing works for studying strategies, practicing post-production process,

color correction, sound mixing, and graphics, creative applying equipment uses and editing

program.



